
PreviewED© VISION 

PreviewED© will improve the quality of life of seniors in institutional and home settings, e.g. LTC/RC,
Complex Care, Home Care, Assisted living, personal homes, in Canada and beyond by equipping staff
with the Tool and training with which to detect early decline in health status of residents. Information
gained from the use of PreviewED© will support staff in providing individualized, appropriate care and
or treatment as identified in the residents’ Goals of Care. 

This will be accomplished through the following:

1) Decreasing the number of avoidable transfers to ED through the early identification of subtle 
changes in resident/client normal health status.

2) Improving communications between team members, team members and families through learning
opportunities, implementation strategies, and regular feedback sessions. 

3) Supporting staff engagement and understanding the value of their work and why it makes a 
difference through story-telling, celebrations, regular updates, profiles of success, and 
opportunities for improvement.

4) Providing training and education to ensure understanding of the tool, how it works and its 
limitations. 

5) Providing information and education regarding audits, implementation and ongoing sustainability.

6) Ensuring access to PreviewED© by the client through the provision of various formats, 
languages and methods.  e.g. paper, electronic

7) Evaluating the successes, challenges, and outcomes of implementation and sustainability 
initiatives to ensure continuous improvement.

8) Sharing PreviewED© and its outcomes through publications, media, and conference 
presentations.

9) Partnering with individuals and organizations who can contribute to the vision for PREVIEW-ED© 

and leveraging their skills, abilities, and knowledge to further the uptake, evolution, and 
dissemination of PreviewED©.

10) Evolving/refining implementation strategies to meet organization/region and/or provincial nuances.

11) Promoting the concept of PreviewED© as a Made in Canada solution.

12) Reaching as many Canadians as possible and spreading beyond Canadian borders.
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